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Edesia is on a mission to eradicate malnutrition worldwide. .

John Bucci

Chief Financial Officer

VISION

Edesia’s vision is a world where all children have access to Tom Stehl

adequate nutrition as a basic human right. Vice President of Growth
VALUES

People-First: Teamwork, collaboration, health, wellness, joy
Mission-Driven: Passion and energy for ending hunger &
malnutrition, integrity, dedication

Diversity-Centered: Inclusive, kind, caring, respectful
Continuous Improvement: Safety, innovation, quality,
efficiency

WWW.EDESIANUTRITION.ORG



2024 HIGHLIGHTS Revenue:

$88,971,096

In 2024, Edesia continued its vital mission to fight
malnutrition globally and to make strides in capacity
growth and strategic shift toward prevention. We Expenses:
supported both our own development as well as improved $100,890,433
local production and prepositioning, and we moved to put
our Bezos gift into action. Program Spending;:
98% toward food

Our dedicated team’s relentless efforts plus the production and delivery
unwavering support of our partners and donors drive
Edesia ever in the direction of delivering more life-saving

Administrative &

and life-changing nutrition to those who need it most. Fundraising:

2%
» We shipped 2.1 million cases of life-saving food to 36 .

countries.

« We successfully raised $4 million for PlumpyField
infrastructure expansions which were distributed to

partners in Nigeria, Haiti, India, and Madagascar.

« We opened a new warehouse in Ghana, drastically Plumpy’Sup/

. . . . . RUSF

improving response times in West Africa. 28%
« We broke ground on the Bezos-supported major

expansion of our facility. PRODUCT

« We launched the Bezos-supported Edesia Innovation MIX

Fund and made commitments for over $2 million in

grants that support research to improve both Other

prevention and treatment programs. 7%

« We exceeded our $6 million fundraising goal for general
operations, raising $6,308,707 (105% of goal).

« We continued targeted advocacy in Congress to sustain
multi-year funding for RUTF/RUSF and maintain strong
bi-partisan support for our work.

 We underwent a brand refresh, revitalizing our visual
identity and leading to improved website and

significant growth on social media.

« We hosted a series of webinars focusing on integrating USAID FUNDING  ynicer
child and maternal preventive nutrition, showcasing a 75% 9%

strategic shift towards prevention.

» Edesia received national recognition through a PBS
News Hour feature, leading to a surge in donor activity 1%
and contributions.

WWW.EDESIANUTRITION.ORG



